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he classic TV is becoming
more and more irrelevant.
People are watching shows
and movies on demand. Platforms
like Netflix, AppleTV, Amazon
Prime are becoming the main
source for TV consumers. This

also means way more bandwidth
and traffic is needed. Consumer
satisfaction is crucial, so it must
be guaranteed that the viewing
experience is not spoiled by delays,
interruptions or bad quality.
This lead to the development of
better codecs (like
AV1), better CDNs,
cheaper and bigger
infrastructures.
While content
mostly from Hollywood
dominated the
screens in the past,
fast forward to 2019
where we are offered
a diverse range of
content by production
studios from all around
the world. The flipside
of the “Access all
Media” coin comes

castLabs are finishing 2018

Managed ultra-low latency

with an enhanced feature-set
and integrations across our suite
of studio-to-screen solutions,
including the Video Toolkit
processing service, DRMtoday
licensing service, and PRESTOplay
video player SDKs. Development
this year has focused on content
protection, common specifications,
and reducing latency. Here are
our predictions for 2019:

OTT is gaining relevance as a
means of delivery for premium
live broadcasts and immersive,
interactive experiences. As a
consequence, we expect that both
technology vendors and streaming
services will realize the necessity
of ultra-low latency and Common
Media Application Format (CMAF),
with ‘cbcs’ as a common encryption
format, to deliver these experiences
as live to the edge as possible.
Attention may also turn towards
managed low latency, creating
uniform live experiences from
platform to platform.

with the content adaption for the
global market. Providing mere
access to content for a global
audience doesn´ t make it more
desirable. We have to make sure
that the audience can understand
the spoken words, but localizing
videos still comes with a hefty price
tag which is a significant barrier
preventing efficient global localized
video distribution. Faced with this
reality, the dubbing and translation
industry needs a dramatic
overhaul. It will be transformed
into a cloud solution which opens
up the job market to many more
people to offer their transcripting,
translating and dubbing services
for video clips and entire movies,
which brings down the prices and
provides a wider range of producers
the opportunity to localize their
videos on a budget.

Bernd Korz

Tackling piracy
With the incidents of stream
stealing during this year’s World
Cup making headlines, we’re also
expecting a renewed focus on
combating piracy and employing a

range of technologies from forensic
watermarking to concurrent
stream limiting. We’ve helped
advise broadcasters in this area and
managed significant license request
traffic for an Indonesian broadcaster
in the World Cup this year.

IMF framework,
Blockchain, and AI
The Interoperable Media Format
(IMF) framework may see greater
uptake following the announcement
that it’s now compatible with
existing ProRes workflows.
2019 will likely see the first
meaningful applications of
blockchain technology in the media
space, in areas such as rights and
usage ledger or to charge for
infrastructure enabling.
Continuing from 2018, AI adoption
will continue along the entire content
value chain.

Michael Stattmann
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CEO | CASTLABS | CASTLABS.COM
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SHOWCASE YOUR CEO along with other industry leaders
in Streaming Media’s annual Executive Predictions sponsored
feature in the Winter issue of Streaming Media, European edition.
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• Show thought leadership.
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• Instill confidence in buyer interest.
• Ensure credibility.
• Maximize your exposure
in print and online.
• Increase your visibility, SEO,
and discoverability.
• Take the helm to help determine
the future of the industry.
• Gaze into that crystal ball
from your perspective.
• Take part in one of the most popular
and widely read annual features.

SPACE CLOSE
AND MATERIAL DUE:

14 October
Contact Sjoerd Vogt to reserve your space today:
+44 (0)1367 241707 • svogt@streamingmedia.com
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he classic TV is becoming
more and more irrelevant.
People are watching shows
and movies on demand. Platforms
like Netflix, AppleTV, Amazon
Prime are becoming the main
source for TV consumers. This
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castLabs are finishing 2018

Managed ultra-low latency

with an enhanced feature-set
and integrations across our suite
of studio-to-screen solutions,
including the Video Toolkit
processing service, DRMtoday
licensing service, and PRESTOplay
video player SDKs. Development
this year has focused on content
protection, common specifications,
and reducing latency. Here are
our predictions for 2019:

OTT is gaining relevance as a
means of delivery for premium
live broadcasts and immersive,
interactive experiences. As a
consequence, we expect that both
technology vendors and streaming
services will realize the necessity
of ultra-low latency and Common
Media Application Format (CMAF),
with ‘cbcs’ as a common encryption
format, to deliver these experiences
as live to the edge as possible.
Attention may also turn towards
managed low latency, creating
uniform live experiences from
platform to platform.

Tackling piracy
With the incidents of stream
stealing during this year’s World
Cup making headlines, we’re also
expecting a renewed focus on
combating piracy and employing a

• Show thought leadership.

• Maximize your exposure in print and online.
• Increase your visibility,
SEO, and discoverability.

I

• Gaze into that crystal ball
from your perspective.
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The Interoperable Media Format
(IMF) framework may see greater
uptake following the announcement
that it’s now compatible with
existing ProRes workflows.
2019 will likely see the first
meaningful applications of
blockchain technology in the media
space, in areas such as rights and
usage ledger or to charge for
infrastructure enabling.
Continuing from 2018, AI adoption
will continue along the entire content
value chain.
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• Take the helm to help determine
the future of the industry.
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range of technologies from forensic
watermarking to concurrent
stream limiting. We’ve helped
advise broadcasters in this area and
managed significant license request
traffic for an Indonesian broadcaster
in the World Cup this year.
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• Instill confidence in buyer interest.

with the content adaption for the
global market. Providing mere
access to content for a global
audience doesn´ t make it more
desirable. We have to make sure
that the audience can understand
the spoken words, but localizing
videos still comes with a hefty price
tag which is a significant barrier
preventing efficient global localized
video distribution. Faced with this
reality, the dubbing and translation
industry needs a dramatic
overhaul. It will be transformed
into a cloud solution which opens
up the job market to many more
people to offer their transcripting,
translating and dubbing services
for video clips and entire movies,
which brings down the prices and
provides a wider range of producers
the opportunity to localize their
videos on a budget.

CEO | ALUGHA GMBH | ALUGHA.COM

Showcase your CEO, alongside other
industry leaders, in Streaming Media ’s annual
Executive Predictions sponsored feature.

• Ensure credibility.

also means way more bandwidth
and traffic is needed. Consumer
satisfaction is crucial, so it must
be guaranteed that the viewing
experience is not spoiled by delays,
interruptions or bad quality.
This lead to the development of
better codecs (like
AV1), better CDNs,
cheaper and bigger
infrastructures.
While content
mostly from Hollywood
dominated the
screens in the past,
fast forward to 2019
where we are offered
a diverse range of
content by production
studios from all around
the world. The flipside
of the “Access all
Media” coin comes
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• Take part in one of the most popular
and widely read annual features.

• 250 words
• 300-dpi executive headshot
UPLOAD YOUR EXECUTIVE PREDICTIONS MATERIALS TO:
http://sponsored-content.infotoday.com/executive-vision-smeu

WHAT YOU GET:
1/2-page Sponsored Content
print inclusion
Permanent sponsored article
on StreamingMedia.com

£650/€700 standalone
or FREE when you purchase a
full-page or larger display ad
in the Winter Issue of
Streaming Media Europe.

RESERVE
YOUR
SPACE
TODAY!

SPONSORED CONTENT SPACE
CLOSE AND MATERIAL DUE:

14 October

Contact: Sjoerd Vogt
+44 (0)1367 241707 • svogt@streamingmedia.com

Mail Date: 6 November 2019
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Executive
Predictions
Sponsorship

Streaming Media European Edition

Streaming Media ’s Sponsored Supplements have consistently
generated thousands of leads annually for sponsors since 2004.
Streaming Media ’s Executive Predictions sponsored supplement
in the Winter 2019 issue offers a unique opportunity for your CEO
to engage with our readership and give his or her insights and
industry predictions for 2020.

