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Jeffrey Hayzlett 
Chief Marketing Officer 
Eastman Kodak Company 
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Winds of Change 
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KODAK Momentum: The Transformation 

 We did it. 

 So can you. 

We can help. 

A Kodak Moment Change or Die 
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KODAK Momentum: Our Science 
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Brand Transformation 
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Perceptions of Kodak Over the Years 

Trustworthy  

Reliable  

Caring & Human 

Prints & 
Memories 

Trustworthy 
Reliable 
Caring & Human  
Prints & 
Memories 
Film rolls 
Traditional 
Not high-tech  

O L D N E W 



Why?  The Purpose 

 Extend our messaging reach 

 Showcase our products in action 

 Redefine Kodak’s tradeshow experience 

 Create our own content 

 Make us look cool ;-)  



Redefining the tradeshow experience 

Pipeline of Innovation 
Surface tables 

“K-Zone” 



The “K-Zone” 

 Panelists included: 
    Linda Sawyer, Deutsch CEO 

      Shelly Lazarus, Chairman O&M 

      Scott Dadich, Creative Director, WIRED 
      …and many more 

Topic titles included: 
     “What’s Print got to Do with It?” 
     “It’s Not Easy Being Green” 
     “Transform Your Business” 

 Where did K-Zone come from… 
  - What I saw at CES two years ago 
  - We can generate our own  
    content – and do it better!    

Debut: Print’09 / B2B  



Highlights from Print’09 



K-Zone @ CES was… 

-  a “View”-like environment 

-  streamed live (CES, Print’09)  
  or posted daily (PMA, IPEX) 

-  topical, covering issues related  
  to our category not product 
  speed/feeds 

-  @CES: 30 live panels, with 50 guests 



K-Zone Highlights from CES 



K-Zone Content@CES 

Topic titles included: 
  “Help! My Mom Friended Me on Facebook!” 
  “Home is Where the Photo Is” 
  “The New CMO. The Chief Memory Officer” 
  “Hi, My Brand Name Is…” 

 Panelists included: 
   Soleil Moon Frye, Punky Brewster 

   Illena Douglas, Indie and Streaming star 

   Jill Zarin, Housewives of New York 

   Chris Brogan, President New Mktg Labs 

   Rob Barnet, MyDamnChannel 



Added awareness – Realtime 

@moonfrye – 1.4M followers 

@mrskutcher – 2.6M followers 



K-Zone @ CES, by the numbers… 

-  Garnered 71,459,584 impressions 

-  Had 140 media placements 

-  Filled the booth every hour on the hour  



“Step & Repeat” 
All content created is published to multiple Kodak channels if applicable: 

  Social: YouTube, Facebook, Twitter, Blogs, Flickr 

  Internal: Employee communications and facilities 

  Kodak.com 

  Times Square 

  CRM E-mails  
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6 more examples of Kodak video love… 



If a picture is worth  
a thousand words… 

…a video must be 
worth ten thousand! 
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Kodak PlaySport 



YouTube, KodakTube, and Inkjet 

•  Use of 9 YouTube “stars” 

•  47.9M impressions, Great CTR 

•  Over 256,000 Hours of Brand Exposure Time   

•  Over 11,000 Hours of Brand Interaction Time  Our YouTube channel: KodakTube 



User generated content contest with Best Buy 
•  Thousands of views 
•  Extend our message 
•  Engage retail partner 
•  Fun! 



We Support the Stream! 



Top 10 Tips for Shooting Video 
Simple tips that will help you shoot great videos 

Excerpts: 
•  Capture the action 
•  Add variety to your shots - Low, high, wide, close-up 
•  Take extra footage to tell the whole story 

Workshop: Shooting Great Videos  
In-depth online workshop covering: 
camera basics, shooting techniques, lighting and audio tips. 

Learn how to: 
•  Get the shots you want 
•  Make best use of available light 
•  Move your camera for best effect 
•  Capture good clean audio 

Learn… 

http:www.kodak.com/go/videotips 



Coming to Callaway’s  
Facebook page on June 1st 

-   Upload your swing sequence video 

-    See side-by-side comparisons of 
   your swing and a Pro‘s 

-   Get valuable pointers straight from 
  Callaway Master Staff 

-   View Categorized Video Tutorials 
    (long game vs. short game) 

Callaway & Kodak - Interactive 

http://www.facebook.com/Callaway 



2010: The Kodak Social Media Map 



FollowUs and Tips 

Mobile 

www.kodak.com/go/followus 

Social Media 

blogs 
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Changing the human 
fabric of relationships 
takes time. 
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Time To Smile 
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KODAK Momentum: Our Soul 
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KODAK Momentum: The Soul and Science of Imaging 
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Our Insight 
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Reactions 
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