Import + : :
mpo How important is I“’e I"lear

TEBHNIGAI. AND e Somewrat o ontent anc live event

Somewhat g g content acquisition o your

BUSINESS TRENDS [l

business plan?

81.1.% w 8%

60 m a live event content acquisition
m a live linear content
Which bESt descr“)es your current an a0 - m
delivery strategy?
m Neutral Not
Import Not
a 17% Neutral mport

.

Jimig)
|-l
Jimie-

wnat are the MOSt significant technical challenges
for your hbusiness i offering OTT services today?

Multi Single Internal

47% 32% 21%

T0P TEN CRRLLENGES

what t@chnology o you use t0 acquire

live-linear news or premium non-sports content?

Network DVR/catch-up service 5%
Traffic Spikes B%0

ayback window for live-linear conten
Playback window for live-li ttﬁ%
Scalability (global reach) 8%
Content security 9%
Search/discovery functionality 10%

i 12%

Broad device support 0
Bandwidth limitations 130
Player/Ul functionality 13%

Fiber only

33% & CE

f-‘ Both
=
Satellite only

20°% <> 7%

How important are your GDN provider’s

Quality of service/Quality of experience 19%

PErerR TR I

peering agreements? | TTTTTTTTTTTTmTosossoossooosoooooooooooooooes
what performance-based metrics
| rt =
Scr:::wh;t drive your ﬂTT husnless decisions?
Important

Abandonment rate

Time-weighted bitrate

78 &

@ |nzc;]2nt
18% ‘:I

For more information, please download our free report “Over-The-Top Video Delivery” /‘ - ‘streamin

Engagement 33%

Buffering

Latency/jitter

35

at http://www.streamingmedia.com/Research/5318-Over-The-TopVideo-Delivery.htm. N’ RESEARCH NS media i



