


360° VR VIDEO: JUST A FAD?
We’ll cut to the chase: The answer is no, as content 
companies and technology vendors go all in on VR, 
particularly for live events. This article explores the 
explosion in VR content and gear, takes a look at where 
it’s all headed, and examines the challenges it needs to 
overcome in order to achieve widespread use. 

INNOVATING BEYOND STANDARDS: 
ESCAPING THE CONFINES OF MPEG
Did video kill the innovation star? Not exactly, but some 
question whether encoding innovations are being stifled 
by the one-codec-fits-all approach that comes from the 
Motion Picture Experts Group (MPEG). Others argue that the 
“training wheels” of industry standards are beneficial, with 
standardization driving adoption. Who is right? And why 
can’t we all just get along? This article explores potential 
ways to escape from MPEG and how to survive outside the 
confines of industry standards.

VIDEO PIRACY:  
HOW REAL IS THE DANGER?
We’ve heard the warnings about how rampant online video 
piracy is, but everyone and their mothers do it. Somehow, 
the studios that make premium video manage to eke out 
their billions of dollars each year. The only thing the war 
against video piracy is doing is sustaining the industry that’s 
supposed to be fighting it.

VP9 COMES OF AGE
The VP9 codec isn’t perfect, but it offers significant 
advantages over H.264, namely better quality at lower 
bitrates, provided you’ve got the time for longer encodes. 
As it finds wider adoption, Jan Ozer puts it through the 
paces and examines its pros and cons.

Also in this issue:
•  Columns from Jan Ozer, Robert Reinhardt,  
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Tim Siglin, and Jason Thibeault
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STREAMING MEDIA’S EUROPEAN EDITION 
is the only magazine in Europe that covers the entire 
spectrum of online audio and video. It’s the quarterly 
resource for executives and technology managers who 
use rich media in any vertical: enterprise, education, 
government, media and entertainment, and more. 

Don’t miss your chance to advertise in the next issue of 
Streaming Media’s European edition—and reach out to 
30,000-plus readers and prospective customers!
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LEAD GENERATION PACKAGES—  
COMBINING THE BEST OF PRINT AND ONLINE!

SPONSORED CONTENT ENGAGEMENT PACKAGES 
Sponsored Content Packages With EXCLUSIVE Online Lead Generation
• Guaranteed number of leads
• Unrivalled ROI in terms of cost per lead
• Each package includes a full-page display ad 

Platinum 10-page contribution of your content  
(12 pages in total, including cover and ad 
in magazine) with 1,000 lead guarantee

£12,000/€16,000

 Gold 6-page contribution (8 pages in total)  
with 600 lead guarantee

£9,000/€12,000

Silver 4-page contribution (6 pages in total)  
with 200 lead guarantee

£6,000/€8,000

AT A GLANCE
IN DETAIL
Sponsored content engagement 
packages are enhanced advertorials 
consisting of four, six, or 10 pages  
of content and generate online leads 
as a downloadable PDF for  
up to 3 months. 

PLATINUM LEVEL 
PRICE £12,000/€16,000
•  Publish your 10 pages of content in the issue itself  

(we will provide layout and the “cover” — also includes 
one full-page display advert placed elsewhere:  
12 pages total)

•  Publish your content PDF online (can be as many  
pages as you like) — with a lead-gen form in front,  
6 months

•  Announce the PDF with an email broadcast
•  Run house ads promoting the white papers for  

6 months
•  1,000 minimum lead guarantee

GOLD LEVEL 
PRICE £9,000/€12,000
•  Publish your six pages of content in the issue itself  

(we will provide layout and the “cover” — also includes 
one full-page display advert placed elsewhere:  
8 pages total)

•  Publish your content PDF online (can be as many  
pages as you like) — with a lead-gen form in front,  
3 months leads minimum

•  Announce the PDF with an email broadcast
•  Run house ads promoting the white papers for  

3 months
•  600 minimum lead guarantee

SILVER LEVEL 
PRICE £6000/€8,000
•  Publish your four pages of content in the issue itself 

(we will provide layout and the “cover” — also includes 
one full-page display advert placed elsewhere:  
6 pages total)

•  Publish your content PDF online (can be as many  
pages as you like) — with a lead-gen form in front,  
2 months leads minimum

•  Announce the PDF with an email broadcast
•  Run house ads promoting the white papers for  

2 months
•  200 minimum lead guarantee

ADDITIONAL BONUS: Streaming Media  
will provide editing and layout services  
with proofs to satisfaction.
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PLATINUM 
SPONSORSHIP

• 6-page sponsored content contribution
•  First article after Overture article written by 

Streaming Media staff
•  Exclusive “Brought to you by [your company 

logo]” in all outreach marketing
•  Exclusive front cover Platinum logo positioning 
•  Top enlarged positioning logo placement with 

contact info on back cover
•  Custom-made, co-branded Superguide  

stand-alone PDF for your distribution
• 12 months of leads

£10,000/ 
€13,000

 GOLD  
SPONSORSHIP

• 4-page minimum 
•  Best position article after Overture article and 

Platinum Sponsor
• Front cover Gold logo positioning
•  Enlarged positioning logo placement with  

contact info on back cover
•  Custom-made, co-branded Superguide  

stand-alone PDF for your distribution
• 6 months of leads

£6,000/ 
€8,000

SILVER  
SPONSORSHIP

• 2-page minimum 
•  Best position article after Industry Overture 

article and Gold Sponsor
• Front cover Silver logo positioning
•  Enlarged positioning logo placement with  

contact info on back cover
• 3 months of leads

£3,000/ 
€4,000

LARGE 100 words, logo, & 
company contact info

£645/€910

 SMALL 50 words, logo, & 
company contact info

£325/€455

Superguide  
Classified Listing  
“SUPERMARKET” 
(does not include leads  

generated by publication)

DRM/CONTENT PROTECTION SUPERGUIDE

SPONSORSHIP RATES 
(Issue advertisers receive a 20% discount on the below rates)

www.streamingmediaglobal.com

HOW DOES IT WORK?  
YOU WRITE, WE PUBLISH.
Each Superguide is published in an  
issue of Streaming Media magazine 
and also generates online leads as a 
downloadable PDF for 3 months.

Materials: Sponsors supply 
approximately 450 words and  
print-quality (min. 300 dpi) graphic for 
each page, or 600 words for each page 
without art. Sponsors will also supply 
EPS versions of their logos. Streaming 
Media will provide editing and layout 
services with proofs to satisfaction.

Streaming Media’s Sponsored Supplements have consistently generated 
thousands of leads annually for sponsors since 2004. With niche topics 
focusing on the very specific needs of our readers (qualified buyers), Streaming 
Media creates the unique opportunity for sellers to engage with buyers in these 
limited, sponsored contribution publications called Superguides. The European 
Autumn magazine issue Superguide will focus on DRM/Content Protection.

Premium content requires protection. But how can you achieve this without 
compromising QoE/QoS, or creating unwanted barriers? How can you ensure 
that your chosen solutions work seamlessly on every platform, player, device, 
browser, server, and operating system? How can you integrate your content 
protection into your analytics and monetisation? This is the Superguide that 
addresses these important questions, and ensures that you’re using the 
right tools and the right companies to protect and monetize your content 
in the way that it deserves! 
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