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High quality video to the desktop 
(DVD quality)

Webcast with slides
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Live video

Satellite video distributed to TV's 

Low bit rate streaming (YouTube)

Audio conference call

Voicemail

What would you improve for communicating 
critical information to all employees?
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Enterprise Communication 

Needs Analysis
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When would you use Enterprise Video?
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& Strategy

Content 
Creation
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The Big Question ïHow?
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The Hero 

Channel

Dynamic 

Channels

Corporate Channels Employee 

Channels

What is Consumer Style Video?



Enterprise Video 
Use-Cases



Video/Media Publishing as a shared utility serving multiple 

Citi businesses to:

Provide control of media assets & branding

Enable fast launch of new portals & apps

Enable scaling and economies to drive costs down

Provide highly reliable safe enterprise video

Enablingé

Complex LIVE Corporate Events ïi.e., Town Halls, etc.

Self publishing using multiple capture technologies

Packaging of Media Assets into programs

Leveraging of On Demand media assets across multiple portal & 

distribution mechanisms

Citigroup



Sample User Created Content

From idea to portal in 2-4 hours:

Citigroup



Microsoft  (Louis)

Leadership

Global presence 

Training / knowledge sharing

Corporate     Field

Internal marketing

Awareness, participation

Microsoft Office Content Publishing


